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7.8% or 21,347,391 of USA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Typical Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 50.8 years
old (4.1% older than average) and have a $136,734 (16.6% higher than average) annual household income.
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10.% or 762,020 of CHI DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.

Tanera c H I Typical Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 50.1 years
old (3.6% older than average) and have a $132,735 (18.% higher than average) annual household income.
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9.8% or 567,740 of WDC DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Typical Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 50.3 years
old (4.9% older than average) and have a $154,971 (11.3% higher than average) annual household income.
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4.7% or 217,395 of SEA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Typical Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 51.9 years
old (7.7% older than average) and have a $147,455 (14.6% higher than average) annual household income.
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3.3% or 158,068 of PHX DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Typical Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 48.9 years
old (.1% younger than average) and have a $114,244 (6.7% higher than average) annual household income.
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7.8% or 21,347,391 of USA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30.).
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 28.8% more

likely to be a college graduate, .5% more likely to work full-time, 16.1% more likely to be married, 4.7%
more likely to be a parent of 1 or more children under
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10.% or 762,020 of CHI DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 22.2% more

likely to be a college graduate, 7.3% less likely to work full-time, 18.9% more likely to be married, .9%
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9.8% or 567,740 of WDC DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 22.% more

likely to be a college graduate, 2.4% less likely to work full-time, 14.2% more likely to be married, 16.2%
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4.7% or 217,395 of SEA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 5.% less likely to

be a college graduate, 8.2% more likely to work full-time, 12.9% more likely to be married, 13.6% less

likely to be a parent of 1 or more children under
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3.3% or 158,068 of PHX DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 42.7% more

likely to be a college graduate, 8.4% more likely to work full-time, 10.9% more likely to be married,

24.4% more likely to be a parent of 1 or more children unde
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7.8% or 21,347,391 of USA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 13.9% more likely

to own their home, 5.9% more likely to own a higher valued home, 9.4% more likely to have a single-

family home, 1.2% more likely to have a dog.

m Own/Rent/Other:Adults 18 or olden mﬁm Type of Home:Adults 18 or older‘&’Pets in Home:Adults 18 or older

74.0% 68.3%
1 Single Family House (unattached) ——
62.5%

Own aDog
- 125% 35.8%
Townhouse or attached Home g
6.7%

36.3%

B oo

o 5.4%
Condominium W Own a Cat
10.2% ' shdx

5.5% 7.7% 2 7.4% ram— 11.5%
260 1;17&.158 2,173,751 -J0RELPE

Other OwnSecond Home | nobile Home or Manufactured | 1.1% Own other type of Pet

or Real Estate 6.6%
Home B
Property I 3.5%
= who Used PANERA BREAD One or More Times in the past 30 days musa who Used PANERA BREAD One or More Times in the past 30 days mUSA who Used PANERA BREAD One or More Times in the past 30 days mUSA

Value of Owned Home: Adults 18 or older W, Home Loans: Adults 18 or older

Aves Value of Owned Home:
who Used PANERA BREAD One or More Times in the...

'B67,189 (X ALY 5,517 1 AL 13 219,82 75 113,991,770 6,359, 1955y SAT9TR: XL r. 13,810,835 .70 K ) L, 7. 3 5 S 5 | |
<$150K $150K-$200K $200K-$250K $250K-$300K $300K-$350K $350K-$500K $500K-$750K  $750K-$1M $1M+ Home Refinanced  Home Equity Own
Mortgage Home Loan/Home Home/Property
= who Used PANERA BREAD One or More Times in the past 30 days mUSA Mortgage Improvement Outright (NO
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> 10.% or 762,020 of CHI DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.

7 —— Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 17.2% more likely

.Panera c H I to own their home, 19.5% more likely to own a higher valued home, 18.2% more likely to have a single-
BREAD . family home, 18.6% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older mﬁﬂ Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older
Lated Single Family House (unattached) —71-5" 38.4%
32.3%
Townhouse or attached Home : 7.8%
8.1%
. . 6.1% 25.0%
Condominium . 6.6% Own a Cat
11.4% ' 22.4%
9.5% 4 135y
5.4% 5.8% Apartment  me
a1,108 WPIEPIN 87,038 20'3A gj%
Other OwnSecond Home | Mobile Home or Manufactured | 0.7% Own other type of Pet
or Real Estate
Property Home I 1.5% B
who Used PANERA BREAD One or More Times in the past 30 days mCHI who Used PANERA BREAD One or More Times in the past 30 days ECHI wwho Used PANERA BREAD One or More Times in the past 30 days =CHI

Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:
who Used PANERA BREAD One or More Times in the...

CcHI $423,843

01 11.6% Sa%

<$150K $150K-$200K $200K-$250K $250K-$300K S$300K-$350K $350K-$500K S$500K-$750K  $750K-$1M S1IM+ Home Refinanced Home Equity own
Mortgage Home Loan/Home Home/Property
» who Used PANERA BREAD One or More Times in the past 30 days mCHI Mortgage Improvement  Outright (No
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. 9.8% or 567,740 of WDC DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.

7 Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 15.% more likely
‘Panera pr— to own their home, 1.% more likely to own a higher valued home, 12.3% more likely to have a single-

BREAD family home, 4.9% less likely to have a dog.

m Own/Rent/Other:Adults 18 or older mﬁﬂ Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older

71.9% Single Family House (unattached) 27.0%

Own aDog
Townhouse or attached Home : 1 24.7% G

Condomil I 7.2% 11'09‘
ondominium Own a Cat
5.7%
. 24.7%
8.4% 8.0% 95% g8.0% 0.3%
" Apartment

408,003 EXTUATE | 111,699 ER{ET PV X7l 450,263 T RCTEN 462,257 Ak 5“

Own Other W“i::‘l"’é:tmm Mobile Home or Manufactured = 0.3% Own other type of Pet -

or ate 5.9%
Home
Property I 2.4%
‘who Used PANERA BREAD One or More Times in the past 30 days uWDC = who Used PANERA BREAD One or More Times in the past 30 days "WDC who Used PANERA BREAD One or More Times in the past 30 days =WDC

Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:
who Used PANERA BREAD One or More Times in the...

woC 5685,585

14.5% 13,99

0.0%
O0% ey 0.7% B

<$150K $150K-5200K $200K-$250K $250K-$300K $300K $350K SBSOK $500K $500K-5750K  $750K-51M
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' 4.7% or 217,395 of SEA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 20.9% more likely |

to own their home, 9.5% more likely to own a lower valued home, 13.5% more likely to have a single-
family home, 14.9% less likely to have a dog.

m Own/Rent/Other:Adults 18 or older m%m Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older
d31% Single Family House (unattached) e 32.3%
60.8% Own aDog
. 10.6% ik
Townhouse or attached Home
6.2%
3.8% 25.1%
Condominium I 4.9% Own a Cat
’ 31.9%
11.9% 8.5% ‘
6.1% 6.2% U 11.0%
Apartment m
13,228 25,910 BETCREES 1_1.4'.,"
Other Own SecondHome | Mobile Home or Manufactured 4.2% Own other type of Pet I
or Real Estate 8.6%
Property Home l 5.2%
= who Used PANERA BREAD One or More Times in the past 30 days uSEA who Used PANERA BREAD One or More Times in the past 30 days WSEA who Used PANERA BREAD One or More Times in the past 30 days mSEA
-~
Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Anrﬁ Value oi Owned Home:
who Used PANERA BREAD One or More Times in the...
seA
24.3%
20-5% 19.0%
$500K-$750K  $750K-$1M SIM4+ Home Refinanced  Home Equity own
. Mortgage Home Loan/Home Home/Property
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family home, 2.3% less likely to have a dog.

m Own/Rent/Other:Adults 18 or older

. 3.3% or 158,068 of PHX DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 18.2% more likely

to own their home, 16.7% more likely to own a higher valued home, 9.5% more likely to have a single-

m%& Type of Home:Adults 18 or older 4, ¢ Pets in Home:Adults 18 or older

77.7% Single Family House (unattached) ‘89‘ 43.8%
69.2% Own aDog
I 12.7% 44.8%
Townhouse or attached Home I %
. 1.7% 20.1%
Condominium I 2:5% Own a Cat -
’ 23.4%
8.0% 9% 87% 5.4%
1.3% 4 Apartment
122,799 2,001 JEEYRITHE | 10,850 [EEIRELY = 2.0%
Own Other W"i::‘l"’é:tmm Mobile Home or Manufactured | 1.7% Own other type of Pet E
or ate
H
Property ome 5.8%

who Used PANERA BREAD One or More Times in the past 30 days mPHX who Used PANERA BREAD One or More Times in the past 30 days B PHX

who Used PANERA BREAD One or More Times in the past 30 days =-PHX

Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Used PANERA BREAD One or More Times in the...

PHX $553,281

14.4%

10.9%

0.0% 6.0%
[i] " oo 20 102 o
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Tanera == “sn

BREAD

7.8% or 21,347,391 of USA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30...
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 2.9% more likely

to look up D-I-Y advice online, 5.7% more likely to always vote in local elections, 44.7% more likely to

belong to a gym, 15.1% more likely to fly domestic

-Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

Repes/  Health  Reaumnt DoWtYoumeN Oniine Phone  Medical  Fanes/iet  Home/  Apparel/ Jobsearch/  Relgion/
meal Planning Information information /  Advke  /VideoCall Services/ Information Gamdenideas Beauty idess Postresume  Sprtuabty
Suggestions Reviews (skype,  Information

FaceTime,

et

® who Used PANERA BREAD One or More Times in the past 30 days

Education
(Research
schools,

Apphcation,

Financing)

career
Development

Take Online  Electroni.
Classes 1vite

Homework
frou or Your
chil's)

mUSA

,

Genealogy

Political Activity: Adults 18 or older

.

Registered to Vote Democrat/Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always

idential Elections:

Statewide Elections: Always
Panenting/ Blectiops;
fon, Family advice =
o Lol Electons: Alweys
o)

Local Elections: Sometimes

= who Used PANERA BREAD One or More Times in the past 30 days

mUSA

(.
WﬁTopGO past 12-months Active Lifestyle Activites:

Lawn Care.

Grilling-
Outdoor
Cooking

Gardening logging -
[Flewers ar mmn; Hullh b or Running
vegetbles) Gcym

Bcyding  Swimming  Volunteer Bowlng  Camping
Work

® who Used PANERA BREAD One or More Times in the past 30 days

UsAa USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 2,320
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Sewllgr

Adults 18 or older

Fishing Boating -:mupnmm

Yoga-pilates  Basketbal

\M Past 12-months Domestic Airline Trips: Adults 18 or older

; 16.7%
Rl 7 578 710 16.4%

13.4%
13.6%

2 trips

37,069, 103

3trips
) 7 4%
ALl 17 034,845

5-9 trips 29 5

5.1%
Toren %

Flew Domestic past year:
Avg. # Domestic Flights:

4.8%
2.08% % 3.9%
= L~
adult Followa Competitive Caregiverof Socrer Football Tennis  SnowSking-  Softball - Hunting. Organized
Continuing  Weight Loss Video Gaming Aging Parent Snowboarding  Baseball Road Race
Education Program or Relative (5K,
Marathon,

etc)

mUSA
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10.% or 762,020 of CHI DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.

@ Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 4.6% more likely
'Panera _ to look up D-I-Y advice online, 18.7% more likely to always vote in local elections, 37.2% more likely to

BREAD belong to a gym, 4.7% more likely to fly domestic

cal Activity: Adults 18 or older

6% L 2427.4% 26.3%

Registered to Vote Democrat/Lean  Republican / Lean Independent / None

i (In District of Residence) Democrat Republican of These
=% i Presidential Elections: Always
= . i Presidential Elections: i !ﬁ‘
Bl ol ol el e e e
x S ide Elections: S

.Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Recipes / Heaith Restaurant  Online Phone Do-t-Yourel! Meqiul FRness/Diet Home/ Apparel/  JobSearch/ Education Religion /. Career Take Online nmmn‘ Homework  Photography Genealogy  Parenting/ -

u;::::::g Information nl::;n‘nf I\({;miall advice I::;L‘ Information Garden Ideas Beauty ideas Post resume I:::;g. Spirtuality Development Chsses p:l:;;'nw ::::r:»- Family Advice Local Elections: Always

e o LocalElections: ometimes
# who Used PANERA BREAD One or More Times in the past 30 days HCHI # who Used PANERA BREAD One or More Times in the past 30 days mCHI
(s
@ﬂ Top-30 past 12-months Active Lffestyle Activites: Adults 18 or older \u Past 12-months Domestic Airline Trips: Adults 18 or older
: 12.0%

R ——— 1.1’

5 14.6%

Ll 1 207 694 15.8%

) 1%
3 trips 608,335 8.0%
) 6.7%
4tips PrigPn 6.3%
i 17.2%
59trips FrrTTy 10.5%

46.0%)
10+ trips w 6.3%Flew Domestic past year:
27.5% |p Avg. # Domestic Flights: —
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Grilling-  Gandening lawncCare  Bicyding  Swimming volunteer  Belong to Fishing Sewing - Miking -  GroupFitess Basketball
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9.8% or 567,740 of WDC DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.

C ll.l Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are .6% less likely to
‘Panera — look up D-I-Y advice online, 14.9% more likely to always vote in local elections, 54.5% more likely to belong

BREAD to a gym, 15.% more likely to fly domestic
-g Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
Registered to Vote Democrat/Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
e presdetiel lctons: Abeys
= Presidential Elections: i E"
2. 21.8%|
i h il o ﬂ e el B
Si ide Elections: S %
Health Restaurant Redpes/ Online Phone Do-t-voursell  Medical FRness/Diet Home / Apparel/  Job Search / Religion / Career Take Onkine Education Homework Electronic Genealogy Parenting/
Information m:::-:u -::a;x:::; 1\({;mi=ll advice I:::‘:L‘ Information Garden ide3s Beauty ideas Postresume Spirtuaity Development Classes [:::::. (r::::lzw nwite ;:mr:: Family advice Local Elections: Always
e s o=k Local Elections: Sometimes A5
® who Used PANERA BREAD One or More Times in the past 30 days mWDC = who Used PANERA BREAD One or Mare Times in the past 30 days =WDC
(S
@m]b,,.&'o past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
.. 15.7%
L =21 004 15.3%
. 11.7%
2trips RTH 13.1%
: 7.5%
: 17.6%
: 59 tips
23.8% £ RiBd6Domestic past year
25% 33%
i P U B i e e oo . e
Griing-  lawnCare Gamdening  Swimming vnlmmr Bicyding Hiking - Belongto  Sewing- Bowling nmprmm Ccamping Fishing  Yoga-pilates  adult Basketball  Boating Competitive  Followa caregiverof  Football Tennis Organized  Snow Skiing-  Sofball - Hunting
Outdear [Flowersor sadipatking mehl Healthcubor  Coafts Continuing Video Gaming Weight Loss Aging Parent RoadRace Snowboarding  Baseball
Cooking Vegetables) Gym education Program ar Relative N ul-:l’;w .,
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4.7% or 217,395 of SEA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 12.4% more likely

to look up D-I-Y advice online, 5.3% less likely to always vote in local elections, 4.8% more likely to belong

to a gym, 16.3% more likely to fly domestic

; Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older

:

Registered to Vote Democrat/ Lean  Republican / Lean Independent/ None
(in District of Residence) Democrat Republican of These

Presidential Elections: Always

Presidential Elections: J E"
. B8 8 B B ol T ez e
“

ide Elections: =
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e S e, S oSt s e ww Sy Lo wuniesner e Loco Elections:Abwcy:
= e Local lections:Sometimes
w who Used PANERA BREAD One or More Times in the past 30 days mSEA # who Used PANERA BREAD One or More Times in the past 30 days WSEA
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WﬁTop-&'O past 12-months Active Lifestyle Activites: Adults 18 or older ‘M Past 12-months Domestic Airline Trips: Adults 18 or older
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Lutp

. 14.8%
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0.5%
ﬂﬂlﬂh oy
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competiive  Followa  Smowsking-  Socer  Camgiwerof  Football Tenns Organized  Softhall - Hunting.
Outdoor  [Flowersor Work Crafts  Health Club o Rmnh] Class Continaiing Videa Gaming Weight Loss Snowboarding Aging Parent RoadRace  Baseball
Cooking  Vegetables) ym education Frogam ar Relative 5%,
Marathon,
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3.3% or 158,068 of PHX DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 3.2% less likely to
look up D-I-Y advice online, 11.2% less likely to always vote in local elections, 43.1% more likely to belong

Tanera ¥

BREAD to a gym, 22.3% more likely to fly domesti

-Top 20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

,

Registered to Vote Democrat/Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
Presidential Elections: Always
Presidential Elections: i E"
L ] P
S ide Elections: S w
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Information -::.;::::; nl::;t:nf ndvice /T-:‘.;:m I::;L‘ Gordenideas Information Beauty idess Postresume Spiituaity  Classes (:::lr:‘ Development  inwite :::n: (':l:;:;nl Family advice Locd Elections: Alwnys
Facirine. bty el Local Elections: Sometimes
 who Used PANERA BREAD One or More Times in the past 30 days H PHX # who Used PANERA BREAD One or More Times in the past 30 days mPHX
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1 time

3 times

4 times
5 times
6-9times

10times or more
# who Used PANERA BREAD One or More Times in the past 30 days

Total Monthly QSR Users:
100.0% 83.3%

Past 30-days QSR Users: Adults 18 or older

mUSA

Avg. Monthly QSR Meals:

5.7

Adults 18 or older who Used PANERA BREAD One or More Times in

past yr., 12.% less likely to smoke cigarettes

7.8% or 21,347,391 of USA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days

use QSRs past mo., 23.4% more likely to use Sit-Down Restaurants past mo., 7.% more likely to use Casinos

the past 30 days are 20.% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

16.9%

2 times = 16.5%
3 times 11.8%
s T
5 s
6-9times “
10times or more r

= who Used PANERA BREAD One or More Times in the past 30 days

Total Monthly Sit-Down R
88.2%

mUSA
wn Restaurant Meals:

Users: A
71.5%

195,235,4

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

85,526,843 31.3%
67,238,324 24.6%

Wine

Domestic Regular Beer

66,487,694 24.3%
66,217,010 24.2%
29,006,260 EBUN34

Imported Beer
Domestic Light Beer

Microbrew / Craft Beer

# who Used PANERA BREAD One or More Times in the past 30 days

USA USA Projection Scarborough R1 2026: Jan25-Mar26

112,360,680 21.1% I

- ¥
| |

mUSA

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

1]

piza

bk

Mexican  chinese  Coffes steakhouse Upscale  Seafood
House |

Coffee Bar

matan  wings/  Bagel/
Burgers /  Donut/

Sports Bar  Bakery

= who Used PANERA BREAD One or More Times in the past 30 days musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used PANERA BREAD One or More Times in the... |GGG  28.9%

W 54,331,216 19.9%

Casino Activities: Adults 18 or older

27.7%
.
19,042,684 7.0%
i
15,865,257 5.8%
w 4.6%
 2.4%
e
6, 23%

Past 12 months

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert 36.1%

Sports Betting

Spa

Other Gambling

Casinos visited past 12

Used Past 30-days: Adults 18 or older

Cigarettes

= who Used PANERA BREAD One or More Times in the past 30 days mUSA

2,320
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BREAD

Past 30-days QSR Users: Adults 18 or older

q 1 time
1 ,

2 times

3 times

4 times

5 times

6-9times

10times or more

® who Used PANERA BREAD One or More Times in the past 30 days
Total Monthly QSR Users:
100.0% 84.3%

ECHI

Avg. Monthly QSR Meals:

Casinos past yr., 22.8% more likely to smoke cigare

10.% or 762,020 of CHI DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 18.6% more likely
to use QSRs past mo., 21.1% more likely to use Sit-Down Restaurants past mo., 14.7% more likely to use

. 1time 16.3%
2mes
3 times T 11.5%
e
o
6-9times ?
10 tiivies oF nGre F

= CHI
ant Meals:

= who Used PANERA BREAD One or More Times in the past 30 days

Total Monthly Sit-Down Re hly Sit-Down Re
84.7%

Users: Avg. M

Drank Past 30-days: Ad

Liquor

ults 18 or older
Any Type of Beer
Wine

Imported Beer

2,255,305 29.5%
2,041,618 iﬁ 7%

Domestic Regular Beer

2,032,430 26.6%

Domestic Light Beer - - v
: 12.3% i
Microbrew / Craft Beer .8% i
# who Used PANERA BREAD One or More Times in the past 30 days uCHI

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

[

mexicn Pl

s

wings/ Bagll/ Upscale Steakhouse seafood
wgers/ ponut/
Sports Bar  Bakery

Chinese  Coffer
House |

Coffee Bar

magan
= who Used PANERA BREAD One or More Times in the past 30 days mCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used PANERA BREAD @ne or More Times in the... 29.6%

ait 1,679, 594 22.0%

-' Past 12 months Casino Activities: Adults 18 or older

8.5%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

430,768 5.6%

358,107 5.2%
W 5.6%
2.6%

2.0% Casinos visited past 12

Upscale Restaurant 31.6%

Sports Betting
Spa
Other Gambling

Used Past 30-days: Adults 18 or older

i

Cigarettes

m who Used PANERA BREAD One or More Times in the past 30 days uCHI
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Past 30-days QSR Users: Adults 18 or older

1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

»wWDC

Avg. Monthly QSR Meals:

® who Used PANERA BREAD One or More Times in the past 30 days
Total Monthly QSR Users:
100.0% 82.1%

Casinos past yr., 19.3% less likely to smoke cigare

9.8% or 567,740 of WDC DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 21.7% more likely
to use QSRs past mo., 27.3% more likely to use Sit-Down Restaurants past mo., 18.4% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

4 1time 14.8%
o
3 times 12. 5%
e T —_
o
6-9times “
10 times or more m

= who Used PANERA BREAD One or More Times in the past 30 days = WDC
Total Monthly Sit-Down Re Users: A -Down Restaurant Meals:
91.2% 71.6%

3.7
]

Drank Past 30-days. Adults 18 or o!der

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

®WDC

® who Used PANERA BREAD One or More Times in the past 30 days

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iiilhhhhhh

Chinese akan m«r steskhouse Upscale  Wings/  Seafood
Burgers
sports sar

nlyy

# who Used PANERA BREAD One or More Times in the past 30 days =WDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used PANERA BREAD One or More Times in the... 34.0%

7 1,468,075 25.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 20.0%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Casinos visited past 12 hs: Yas

Used Past 30-days: Adults 18 or older

i / Cannabis

= who Used PANERA BREAD One or More Times in the past 30 days = WDC

688

wDc
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Past 30-days QSR Users: Adults 18 or older

1 time

3 times

R
—r

4 times 10.8%

5 times
6-9times

10times or more
= who Used PANERA BREAD One or More Times in the past 30 days

Total Monthly QSR Users:
100.0% 79.2%

0%
10 0% ;

W SEA

Avg. Monthly QSR Meals:

4.7% or 217,395 of SEA DMA Adults 18 or older Used PANERA BREA
Adults 18 or older who Used PANERA BREAD One or More Times in

Casinos past yr., 75.1% less likely to smoke cigare

to use QSRs past mo., 31.4% more likely to use Sit-Down Restaurants past mo., 10.3% more likely to use

D One or More Times in the past 30 days.
the past 30 days are 26.3% more likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times

4 times

5 times

6 -9 times

10times or more

= who Used PANERA BREAD One or More Times in the past 30 days

Total Monthly Sit-Down Re
89.5%

W SEA
wn Restaurant Meals:

Users: A =

Drank Past 30-days. Adults 18 or o!der

Liquor

Any Type of Beer

1,403,752 30 6%
1,065,958 23.3%

Wine
Imported Beer

Domestic Regular Beer

sm 467 21. 2%
r 25.3%
688,295 15.0%

Domestic Light Beer

Microbrew / Craft Beer

#who Used PANERA BREAD One or More Times in the past 30 days

DMA Scarborough R1 2026: Mar25-Mar26

41.8%

- ¥
| |

uSEA

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iihiﬁkhkuk

r.nm chinese

Mesican wohw ! Nlew) et seafood Steakhouse
Donut/  Burgers

caftee m Bakery sports n.

mwho Used PANERA BREAD One or More Times in the past 30 days mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used PANERA BREAD One or More Times in the. [SO,GIRIIIIIINN  23.3%

L2l 857,401 18.7%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

404,775 B.ﬁ%
8.0%
5.8%

%

28.3%
Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar/ Nightclub

Stage Show / Concert

Sports Betting

2.5%
2.3%
2.5%

R 10: 60 1,801 304
Other Gambling Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

%

[LoE

Cigarettes

: 1.5%
= who Used PANERA BREAD One or More Times in the past 30 days

= SEA
203

SEA
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1.2%
1tims

2 times mm

3times ‘m

4 times m

5 times E
6-9times

10times or more

® who Used PANERA BREAD One or More Times in the past 30 days B PHX

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 84.5%

3.3% or 158,068 of PHX DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 18.3% more likely
to use QSRs past mo., 26.7% more likely to use Sit-Down Restaurants past mo., 14.4% more likely to use

Casinos past yr., 33.3% less likely to smoke cigare

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time
2 times h@ﬂ

4 times

5 times

6-9times

10times or more
= who Used PANERA BREAD One or More Times in the past 30 days uPHX

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
92.1% 72.7%

e IEE s EEIEW

Drank Past 30 days. Adults 18 or older
R ——
_

Liquor

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer - v
Microbrew / Craft Beer i
# who Used PANERA BREAD One or More Times in the past 30 days

mPHX

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Iihhhﬁhlnn

Pz chinese makan steakhouse wings/  Bagel/
Burgers{  Donut/

spors Bar  Bakery

Mexican o k., Upscale  Seafood

mlm m

= who Used PANERA BREAD One or More Times in the past 30 days mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used PANERA BREAD One or More Times in the... 36.4%

L 837,313

17.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines o ~30.5%

Table Games (Craps, Poker, etc.) _
49.4%
6.2
2380744

Bar / Nightclub
Casinos visited past 12 months: Yes

647,857 13 A%

Upscale Restaurant ﬁ‘li’Q 13 1%

sports Betting B . 4%¢
Stage Show / Concert sm 689 7.9%
5.7%

Other Gambling 3 1%

Spa

15%

= who Used PANERA BREAD One or More Times in the past 30 days

m PHX

119
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Used Past 30-days: Adults 18 or older
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Marijuana / Cannabis

Cigarettes
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7.8% or 21,347,391 of USA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30...
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 18.7% more likely to

have a 401K, 22.7% more likely to have an Auto Loan, 14.5% more likely to Invest/Trade Stocks Online, 1.5%
more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan  prissrese o
IRA (Individual Retirement Account) e ==
Stocks or Stock Options
Mutual Funds 26.2%

850,162

090, 19.2%
37,601,219 13.8%
3,376,845 15.8%
PIRCINCY 10.0%

17.5%

Money Market Funds

Bonds

2, 35 11.2%
25,904,15 JEX="4

15.2%
e 3.0%

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

6 h ) 2% G TA% g1 6% 4y

Certificates of Studentloan Personal Loan Refinanced

1o YR AR innaon RS
Checking Debitor ATM  Savings

as 2000)

Credit Card

Online Bill Home

Online Mobile Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Second Home or Real Estate Property m a;n.zx Mceoie Mortgage l‘;:‘.;‘\" ';";"*
= who Used PANERA BREAD One or More Times in the past 30 days mUSA ® who Used PANERA BREAD One or More Times in the past 30 days = USA
Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading g 586,973 8%
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent
0% 95% o

Estate Planning

4.9%
3.1%

o
Divorce / Family Attormey A% (*Post 12 Months}
0.9%
= who Used PANERA BREAD One or More Times in the past 30 days = USA
USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab

4.2% 4.7%

Store Credit Square Cash  Facebook  Samsung Pay
Card Messenger

Venmo  MasterCard  Apple Pay

American
Express
¥ who Used PANERA BREAD One or More Times in the past 30 days

Discover

o " IRURS axirane TEORL)
Zelle Debit Card CashApp  Google Pay

W USA
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10.% or 762,020 of CHI DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 14.3% more likely to

have a 401K, 35.9% more likely to have an Auto Loan, 13.5% more likely to Invest/Trade Stocks Online, 6.9%
more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

i

IRA (Individual Retirement Account) 2 =
281%
18.2%
19.2%
12.7%
8 19.1%
841,218 11.0%
05,03 13.8%
642,869 Q¥4

Stocks or Stock Options
Mutual Funds

Money Market Funds
Bonds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

8%
55% 61% 44 5.4%

3.0%
] | o d - h saan BT
529 Plan / College Savings Pl TR . - : ; : i
an / College Savings Plan 7.5% Checking Debitor ATM  Savings  CreditCard  Online Online Bill Autoloan Certificates of ~ Money  Studentloan Personal Loan Refinanced  Home
= Account card Account Banking Paying Deposit (CDs)  Market Home Improvement
Second Home or Real Estate Property A% Aot Mortgage l‘;:‘.;‘\" ';";"*
® who Used PANERA BREAD One or More Times in the past 30 days ECHI ® who Used PANERA BREAD One or More Times in the past 30 days HCHI
Professional Services Used*: Adults 18 or older |m'Pt':lsi.‘ 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 1,434,320 18.3%
Finandial Planner . Py oYP) 16.4%
Online Investing / Stock Trading 5 oz§ 'ml
83 12.9%
Accountant e 10.2%
Insurance Agent ata Local Office (not online) - Feppegeree “" .
. 4.6%
Estate Planning mx% 11.4% g g9 8.6%
4.0%
Real state Agort [ g " - .. . : b U s
2.0% (*Past 12 Months) visa Zelle DebitCard  Venmo  MasterCard ApplePay GooglePay CashApp  Discover StoreCredit American SquareCash  Facebook —Samsung Pay
Divorce / Family Attorney E‘.m% card Express Messenger
® who Used PANERA BREAD One or More Times in the past 30 days HCHI ¥ who Used PANERA BREAD One or More Times in the past 30 days HCHI
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9.8% or 567,740 of WDC DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 20.4% more likely to
have a 401K, 3.7% more likely to have an Auto Loan, 2.8% less likely to Invest/Trade Stocks Online, 2.1% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401KPlan B
IRA (Individual Retirement Account)

Stocks or Stock Options

1,656,882 28.7%
21.4%
888, .195 15.4%
16.8%
9.9%
2 9.5%
LT FEY) 8.0%

® who Used PANERA BREAD One or More Times in the past 30 days

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

mWDC

Financial Services Has and/or Uses: Adults 18 or older

10.0%
8.2%
6.7% 6.9%  6.4% 4.2%

Checking  Debit or ATM Credit Card Online Bill Mobile Money

Savings Online Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who Used PANERA BREAD One or More Times in the past 30 days EWDC

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Online investing / Stock Trading

Financial Planner

Accountant 11.5%

3.9%
4.3%

5.6%
i 3.2%

Insurance Agent ata Local Office (not online) P

Real Estate Agent

5.0%
3.0%

70.9%
0.7%

#®who Used PANERA BREAD One or More Times in the past 30 days
DMA

Estate Planning

(*Past 12 Months)

Divorce / Family Attormey

EWDC

Scarborough R1 2026: Mar25-Mar26 Qual Intab 688

A Past 3-Months Payment Methods Used: Adults 18 or older

Store Credit Square Cash Samsung Pay
Card

American
Express
® who Used PANERA BREAD One or More Times in the past 30 days

Discover

Venmo MasterCard  ApplePay  CashApp  Google Pay

Debit Card

Facebook
Messenger

EWDC

wDC
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have a
more li

401K, 33.5% more likely to have an Auto Loan,
kely to pay with their Debit Card.

4.7% or 217,395 of SEA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 12.1% more likely to
2.% less likely to Invest/Trade Stocks Online, 22.1%

Investments Owned Adults 18 or older

IRA (Individual Retirement Account)

Stocks or Stock Options

24.2%

Mutual Funds 6%

A —

10.3%
16.5%

Money Market Funds

Adults 18 or older

Financial Services Has and/or Uses:

14.0%
Bk e
4% 8.8%
Other (Crypto / NFTs / Metals, etc.) M 174 h h "o s e 5.3%
’ 12.3%
| ) 11.9% . —— ” e = _ﬂh o ..
Second Home or Real Estate Property 595 Chechmg Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Money  Autoloan Certificates of Studentloan Refinanced Personal Loan  Home
: Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
N : 13.8% Account Mortgage Loan or Home
529 Plan / College Savings Plan Equity Loan
® who Used PANERA BREAD One or More Times in the past 30 days mSEA = who Used PANERA BREAD One or More Times in the past 30 days N SEA
Professional Services Used *: Adults 18 or older | fg'\Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading s
Tax Preparation Service
Financial Planner
Insurance Agent at a Local Office (not online)
Estate Planning
ﬂ R D O s 2
el Extatigent | . o L . P . |
00.2% (*Past 12 Months) visa PayPal Venmo Zelle Debit Card MasterCard  Apple Pay  GooglePay CashApp  American Store Credit  Discover  Square Cash  Facebook  Samsung Pay
Divorce / Family Attomey = 2% Express Card Messenger
» who Used PANERA BREAD One or More Times in the past 30 days mSEA ® who Used PANERA BREAD One or More Times in the past 30 days MSEA
DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 203
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3.3% or 158,068 of PHX DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 17.7% more likely to

have a 401K, 18.1% more likely to have an Auto Loan, 18.1% less likely to Invest/Trade Stocks Online, 20.8%

7

Tanera
BREAD less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options

13.6%

Mutual Funds - 131%

Money Market Funds r 253

Second Home or Real Estate Property a 7'%

Financial Services Has and/or Uses: Adults 18 or older

Other (Crypto / NFTs / Metals, etc.) s s;s:s%
Bonds m Checluru Debit or ATM CreditCard  Online Mobile  Online Bill Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Banking Banking Paying Market  Deposit (CDs) Home Improvement
. Account Mortgage Loan or Home
529 Plan / College Savings Plan F Equity toan
¥ who Used PANERA BREAD One or More Times in the past 30 days HPHX ¥ who Used PANERA BREAD One or More Times in the past 30 days H PHX

Professional Services Used *: Adults 18 or older T\ Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 931 peny 19.3%
Fi ial Plan
manaal Planner pEAT 16.5%
Online Investing / Stock Tradi
e/ - 644,954 1 l 4%

17.9%
A it
Insurance Agent at a Local Office (not online) @“’" ] o

7.0%

7.0%
Real Estate Agent m’ﬁ
. 3.6%
Estate Planning EM%

9.7%
7.1% 7.5% 7.6% 45%

P e

Debit Card Venmo MasterCard  ApplePay  CashApp  GooglePay American Store Credit  Discover  Square Cash  Facebook —Samsung Pay

) +0.8% (*Past 12 Months) visa
Divorce / Family Attormey t' 0.9% Express Card Messenger
¥ who Used PANERA BREAD One or More Times in the past 30 days W PHX ¥ who Used PANERA BREAD One or More Times in the past 30 days W PHX
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All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Panera Bread



“"Other QSRs Used + 3 Generational Cohorts"

P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used
{V\ One or More Times past 30 days)
i O McDonald's 8

P
@HACJZ@“QA Chick-fil-A

% STARBUCKS'  Starbucks

@ [CHIPOTLE Chipotle

MEXICAN GRILL

GEN-Y (P30-44)

GEN-X (P45-59)

Subway
GEN-Z (P18-29) P r
anera
()
Chili's BREAD
Five Guys USA

Auntie Anne's

m P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

m P18+ USA%Other QSRs used One or More Times past 30 days)

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 2320 *  Share of Everything
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“Other QSRs Used + 3 Generational Cohorts"

'Panera —— cllll

P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used
One or More Times past 30 days)

mﬁ McDonald's

% STARBUCKS'  starbucks

S Chipotle

“.' MEXICAN GRILI
@&,& Chick-fil-A

GEN-X (P45-59)

GEN-Y (P30-44)

GEN-Z (P18-29)

o tanera
Applebee's BREA D®

Auntie Anne's

Five Guys

m P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)
H P18+ CHICAGO ;Other QSRs used One or More Times past 30 days)
CHICAGO DMA Scarborough R1 2026: Feb25- Feb26 Qual Intab: f' Share of Everything
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"Other QSRs Used + 3 Generational Cohorts"

P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used
One or More Times past 30 days)

Chick-fil-A

m.’s McDonald's

Chipotle

MEXICAN GRILL

% STARBUCKS Starbucks

GEN-X (P45-59)
GEN-Y (P30-44)
Five Guys

Subway

Tanera

BREAD®
WASHINGTON, DC

GEN-Z (P18-29)

Auntie Anne's

Chili's

‘. |

Applebee's

P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

H P18+ WASHINGTON, DC (Other QSRs used One or More Times past 30 days)
WASHINGTON, DC DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 688

Share of Everything
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"Other QSRs Used + 3 Generational Cohorts"”

P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used
One or More Times past 30 days)

McDonald's

% STARBUCKS Starbucks

ai GEN-X (P45-59)
@pugk,@w,,& Chick-fil-A
GEN-Y (P30-44)

Subway

Applebee's

chipote L .P
GEN-Z (P18-20) 301170 ane a

Five Guys pasesd BREAD®

Auntie Anne's gt SEATTLE-TACOMA
Chili's pHE%

# P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)
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Quick service restaurants used past 30 days: Panera Bread



"Other QSRs Used + 3 Generational Cohorts"
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 3 days, 12
hours, 56 minutes and 20 seconds each week with All Forms of Media.

84.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 8 hours and 6 minutes
each week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 3 days, 14
hours, 53 minutes and 55 seconds each week with All Forms of Media.

89.6% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 8 hours and 26 minutes
each week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
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Quick service restaurants used past 30 days: Panera Bread




Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 3 days, 1
hours, 33 minutes and 25 seconds each week with All Forms of Media.

76.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 6 hours and 50 minutes
each week listening to All Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Panera Bread




Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 3 days, 15
hours, 0 minutes and 10 seconds each week with All Forms of Media.

78.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 9 hours and 41 minutes
‘ each week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.

96.9%
Weekly s i
Reoch %:

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

67:07:57
kil 62.7%
SEA

who Used PANERA BREAD One
or More Times in the past 30
% of Total = days
Weekly H:M: g i

= who Used PANERA BREAD One or More Times in the past 30 days N SEA

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 203

SEATTLE-TACOMA ~ DMA  Scarborough R1 2026: Mar25-Mar26 ~ Qual Intab 3,887 HUbbG rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything |

Quick service restaurants used past 30 days: Panera Bread




Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 3 days, 9
hours, 22 minutes and 3 seconds each week with All Forms of Media.

87.8% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 7 hours and 36 minutes
each week listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Panera Bread




Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 2 days, 16
hours, 4 minutes and 4 seconds each week with All Forms of Ad-Supported Media.
79.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 7 hours and 19 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Med

[ 57 o
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 2 days, 18
hours, 2 minutes and 52 seconds each week with All Forms of Ad-Supported Media.
84.% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 7 hours and 29 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Medi
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 2 days, 8
hours, 1 minutes and 3 seconds each week with All Forms of Ad-Supported Media.
71.7% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 6 hours and 15 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.% of total time spent with all forms of Ad-Supported Medi
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 2 days, 15
hours, 32 minutes and 2 seconds each week with All Forms of Ad-Supported Media.

74.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 8 hours and 52 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Me
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 2 days, 15
hours, 19 minutes and 14 seconds each week with All Forms of Ad-Supported Media.

83.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 6 hours and 54 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Med
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Quick service restaurants used past 30 days: Panera Bread



| Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average
of 9 hours and 9 minutes each day with All Forms of Ad-Supported Media. 79.4% listen to Local
AM/FM Radio for an avg. of 62.9 minutes/day.(Local Radio delivers 9.1% of Time with Ad-Supported Media.)
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Quick service restaurants used past 30 days: Panera Bread
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y - Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average
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of 9 hours and 26 minutes each day with All Forms of Ad-Supported Media. 84.% listen to Local
AM/FM Radio for an avg. of 64.2 minutes/day. (Local Radio delivers 9.5% of Time with Ad-Supported Media.)
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Quick service restaurants used past 30 days: Panera Bread



| Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average
of 8 hours and 0 minutes each day with All Forms of Ad-Supported Media. 71.7% listen to Local
AM/FM Radio for an avg. of 53.7 minutes/day.(Local Radio delivers 8.% of Time with Ad-Supported Media.)
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Quick service restaurants used past 30 days: Panera Bread



| Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average
of 9 hours and 4 minutes each day with All Forms of Ad-Supported Media. 74.5% listen to Local
AM/FM Radio for an avg. of 76. minutes/day.(Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average
of 9 hours and 2 minutes each day with All Forms of Ad-Supported Media. 83.9% listen to Local
AM/FM Radio for an avg. of 59.3 minutes/day.(Local Radio delivers 9.2% of Time with Ad-Supported Media.)
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- 16,942,559 or 79.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days listen to Ad-Supported Local AM/FM Radio for an average of 62.9 minutes every day
representing 36.4% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 640,151 or 84.% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 64.2 minutes every day
representing 37.2% of all time spent daily with Ad-Supported Audio.
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- 407,115 or 71.7% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 53.7 minutes every day
representing 34.2% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audm (Persons & % Reach): Adults 18 or older
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162,033 or 74.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 76. minutes every day
representing 40.% of all time spent daily with Ad-Supported Audio.
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- 132,652 or 83.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day
representing 35.9% of all time spent daily with Ad-Supported Audio.
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. 16,942,559 or 79.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days listen to Ad-Supported Local AM/FM Radio for an average of 62.9 minutes every day
representing 36.4% of all time spent daily with Ad-Supported Audio.
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640,151 or 84.% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 64.2 minutes every day
representing 37.2% of all time spent daily with Ad-Supported Audio.
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407,115 or 71.7% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 53.7 minutes every day
representing 34.2% of all time spent daily with Ad-Supported Audio.
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162,033 or 74.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 76. minutes every day
representing 40.% of all time spent daily with Ad-Supported Audio.
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132,652 or 83.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day
representing 35.9% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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m who Used PANERA BREAD One or More Times in the past 30 days

16,942,559 or 79.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Pop Contemporary Hit Radio, and Hot AC.
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640,151 or 84.% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days

Pop

Contemporary Hit Radio, Hot AC, Country, and Album Adult Alternative.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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407,115 or 71.7% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Adult Contemporary, Urban
AC, Classic Hits, and Classic Rock.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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162,033 or 74.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic
Rock, Active Rock, and Pop Contemporary Hit Radio.
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132,652 or 83.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Country,
Hot AC, Adult Contemporary, and Adult Hits.
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14,771,485 or 69.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days watch Ad-Supported Local TV Stations for an average of 105.8 minutes every day
representing 30.9% of all time spent daily with Ad-Supported Video.
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585,521 or 76.8% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 107.6 minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.
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330,309 or 58.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 77.8 minutes every day representing
28.4% of all time spent daily with Ad-Supported Video.
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135,685 or 62.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 124.9 minutes every day representing
31.5% of all time spent daily with Ad-Supported Video.
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101,286 or 64.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 122.6 minutes every day representing
32.1% of all time spent daily with Ad-Supported Video.
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14,771,485 or 69.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days watch Ad-Supported Local TV Stations for an average of 105.8 minutes every day
representing 30.9% of all time spent daily with Ad-Supported Video.
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585,521 or 76.8% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 107.6 minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.
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330,309 or 58.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 77.8 minutes every day representing
28.4% of all time spent daily with Ad-Supported Video.
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135,685 or 62.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 124.9 minutes every day representing
31.5% of all time spent daily with Ad-Supported Video.
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101,286 or 64.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 122.6 minutes every day representing
32.1% of all time spent daily with Ad-Supported Video.
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' 14,771,485 or 69.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past

30 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Local News - Morning, Comedies, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 585,521 or 76.8% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Local News - Morning, Game Shows, and Local News - Late
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' 330,309 or 58.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Game Shows, and Movies.
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' 135,685 or 62.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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' 101,286 or 64.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Movies,
Mystery/Suspense/Crime, Local News - Evening, Local News - Morning, and Game
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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[ 16,333,651 or 76.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days use Ad-Supported Social Media for an average of 162.9 minutes every day representing
26.1% of all time spent daily with Ad-Supported Digital Media.
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‘ 588,092 or 77.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Social Media for an average of 182.5 minutes every day representing 29.3%
of all time spent daily with Ad-Supported Digital Media.
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450,260 or 79.3% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Social Media for an average of 160.9 minutes every day representing 27.4%
of all time spent daily with Ad-Supported Digital Media.
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135,005 or 62.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Social Media for an average of 125.4 minutes every day representing 19.5%
of all time spent daily with Ad-Supported Digital Media.
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% Time Spent:

122,469 or 77.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Social Media for an average of 130. minutes every day representing 20.3% of
all time spent daily with Ad-Supported Digital Media.
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16,333,651 or 76.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days use Ad-Supported Facebook for an average of 59.5 minutes every day representing 36.5% of
all time spent daily with Ad-Supported Social Media.
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days use Ad-Supported Facebook for an average of 63.6 minutes every day representing 34.8% of all
time spent daily with Ad-Supported Social Media.
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433,064 or 76.3% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 61.3 minutes every day representing 38.1% of all
time spent daily with Ad-Supported Social Media.
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% Time Spent:

Facebook

I
o
!

4451 445 77.1%
Instagram m 60,9%
YouTube Video M 50.00%
Linkedin AR FETT] E—CR
TikTok m_m
Reddit 28.%
WhatsApp l!!!!!!l-ml.

< H . m
ST
Others(Rumble, Threads,... mmp.
Blogs/Message Boards (read... mﬂ 17.9%
rumble PRV a0

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

2:45

who Used PANERA BREAD ‘WDC
One or More Times in the

past 30 days
= who Used PANERA BREAD One or More Times in the past 30 days mWDC

I

agaggaaiaaalg
ot i T T o B o T Se o S
= g I’ i P E g a7 RERER

Facebook
59.5

Instagram

38.5

TikTok
14.9

Linked
i}
13.8

Pintere
st
7.5

Whats

App
7.1

Reddit
73

Facebook
53.6

Instagram
334

TikTok
139

LinkedIn
11.3

Reddit
7.5

YouTube
Video
19.3

WhatsA
pp...

Bl Pi
og
i

= who Used PANERA BREAD One or More Times in the past 30 days

mWDC

Avg. Week Ad- Suggorted Sac:al Media (Persons & % Reach): Adults 18 or older

ol
Lnkedin _!m-

TikTok
Baddit 25 8%
whatsapr (PRI e

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18

Time Spent:

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Pinterest 34
St % or older
Others(Rumble, Threads,... m“ -
Blogs/Message Boards (read... mF 17.3%
rumblr VSR % 8% Oneo e Tnes i he.

past 30 days
® who Used PANERA BREAD One or More Times in the past 30 days
Scarborough R1 2026: Mar25-Mar26

DMA

mWDC
Qual intab 688

o 1
= - ~.
R SN SR SR SR N R [Ph

Soes P

All Gmphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Facebook
61.3

Instagram
30.7

Linkedin
10.0

TikTok
14.9

Pinterest
7.1

Facebook
51.9

Instagram

25.6

TikTok
13.9

Linked|
n
81

X
55

YouTube Video
19.3

Reddit = Pinter

5.0 est...

w who Used PANERA BREAD One or More Times in the past 30 days

Quick service restaurants used past 30 days: Panera Bread

mWDC

soefa.ai

® Share of Everything

for Anything _




135,005 or 62.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 38.7 minutes every day representing 30.8% of all
time spent daily with Ad-Supported Social Media.
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122,469 or 77.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 49.3 minutes every day representing 37.9% of all
time spent daily with Ad-Supported Social Media.
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16,333,651 or 76.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days use Ad-Supported Facebook for an average of 59.5 minutes every day representing 36.5% of
all time spent daily with Ad-Supported Social Media.
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| 556,090 or 73.% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 63.6 minutes every day representing 34.8% of all
time spent daily with Ad-Supported Social Media.
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| 433,064 or 76.3% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 61.3 minutes every day representing 38.1% of all
time spent daily with Ad-Supported Social Media.
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| 135,005 or 62.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 38.7 minutes every day representing 30.8% of all
time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 70.4% Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
L N 205

49.2% who Used PANERA BREAD SEA

% of Weekly 46.2% One or More Times in the
| past 30 days
Social Media:
27.7%  27.9% 293% 28.9%
20.1%
17.6% 17.2% 18.8%

Weekly
Total

Persons
Reached:

4.9%

12.0% 11.3% 11.7%
E— 2L . =2 .m

38,279 260,258 26,057 789 974 24,602 860,371 25,361 920,840

135,005 3,225,672
Average Facebook YouTube Video Instagram TikTok LinkedIn Reddit Blogs/Message Pinterest WhatsApp
Daily Minut

U:il:|vg A:'.Ir:Su::pmtAd Boards (read

100,391 2,021,135 90,921 2,251,820 51,361 1,269,834

60,740 1,343,522

55,505 1,325,047

= who Used PANERA BREAD One or More Times in the past 30 days m SEA

SEA DMA Scarborough R12026: Mar25-Mar26 Qual Intab 203 SEATTLE-TACOMA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 3,887 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. i for Anything _ =

Quick service restaurants used past 30 days: Panera Bread



122,469 or 77.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 49.3 minutes every day representing 37.9% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 35,857;
Social Media: 25,755; Local Radio: 25,170; Non-Prem. Cable: 11,993; Local TV: 10,441
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‘ M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 15,002;
Local Radio: 10,028; Social Media: 7,754; Local TV: 4,589; Non-Prem. Cable: 4,474
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19,561,081 or 91.6% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days spend an average of 57.2 minutes per day driving, seeing Billboards and Signs. 66.3% Listen

to Local Radio Stations Out-of-Home for an average of 38.1 mi
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709,625 or 93.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 46.8 minutes per day driving, seeing Billboards and Signs. 70.2% Listen to

Local Radio Stations Out-of-Home for an average of 38.9 minut
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) 483,647 or 85.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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200,326 or 92.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 70.5 minutes per day driving, seeing Billboards and Signs. 62.3% Listen to

Tatal persans: % Time spent:

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

B =
m

2R
2015
(o]

Walking in
Towns, Cities,
Downtown
Areas
21.0

Restaurants
Avg. Hours+Minutes/day with Out- & Bars

of-Home Media: Adults 18 or oider AM/FM Radio

50.3

Walking in Towns,
Cities, Downtown
Areas
23

Public Transit
20.8

AM/FM Radio

41.1 Grocery

Stores
10.5

Padcasts
10.3
Shopping Malls

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach) Adults 18 or older

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

shopping Malls

Restaurants & Bars

Gas Stations/Convenience Stores
Podcasts

Drug Stores

Retail Stores

Public Transit

Movie Theaters

TV Music Channels

® who Used PANERA BREAD One or More Times in the past 30 days
DMA

Total Persans:

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent: (Averoge Day,

_M'
e —
-mr'—

Walking in
Towns, Cities,
Downtown
Areas
21.0

Shopping
Malls
19.5

Avg. Hours+Minutes/day with Ad- Restaurant

26.7

Ll Supported Out-of-Home Media: AM/Z’: r adio Movie Theaters s &Bars
m Adults 18 or older S 17.6 12.4

R A

Retail | TV
Concurrent

nage 32 2.% m Billboards & Signs Podcas | Iy S I

g: L’?’Jﬁrm in the (Weekly Drivers)
past 30 days 70.5

Stores |
10.2 D..

Public Transit ts
27.9 11.2

‘Walking in Towns,
Cities, Downtown
Areas
223

Public Transit
208

Billboards & Signs
(Weekly Drivers)

a0 Movie

Theaters
14.2

Shopping Malls
20.0

Retail

Stores
Restaurants & Podcast 14
Bars

144

AM/FM Radio
36.8

W SEA

Scarborough R1 2026: Mar25-Mar26 Qual Intab 203

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Panera Bread

= who Used PANERA BREAD One or More Times in the past 30 days

HSEA
® Share of Everything



144,892 or 91.7% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 45. minutes per day driving, seeing Billboards and Signs. 70.2% Listen to
Local Radio Stations Out-of-Home for an average of 35.9 minute
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19,561,081 or 91.6% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 57.2 minutes per day driving, seeing Billboards and Signs representing 36.4% of
all Time Spent with Ad-Supported Qut-of-Home Media.
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. 709,625 or 93.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days
-P ’ c H I spend an average of 46.8 minutes per day driving, seeing Billboards and Signs representing 31.6% of all
anera Time Spent with Ad-Supported Out-of-Home Media.
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483,647 or 85.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days

spend an average of 56.6 minutes per day driving, seeing Billboards and Signs representing 34.4% of all
Time Spent with Ad-Supported Out-of-Home Media.
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200,326 or 92.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days
spend an average of 70.5 minutes per day driving, seeing Billboards and Signs representing 41.1% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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1144,892 or 91.7% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days
1spend an average of 45. minutes per day driving, seeing Billboards and Signs representing 28.9% of all Time

!{Spent with Ad-Supported Out-of-Home Media.
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709,625 or 93.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 46.8 minutes per day driving an average of 27.3 miles each day and are
94.5% more likely to use Route 59 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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483,647 or 85.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 56.6 minutes per day driving an average of 32.9 miles each day and are
221.5% more likely to use Montrose Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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200,326 or 92.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 70.5 minutes per day driving an average of 41. miles each day and are
463.5% more likely to use Highway 169 than the Metro average.
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144,892 or 91.7% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 45. minutes per day driving an average of 26.2 miles each day and are
100.4% more likely to use North Hayden Road than the Metro average
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Top Employment Zip Codes: (Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days)
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg.
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= who Used PANERA BREAD One or More Times in the past 30 days musa

6,901,921 or 32.3% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day
representing 30.1% of all time spent daily with All forms of Print

Minutes/day Spent): Adults 18 or older

% Time. Em

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used PANERA BREAD One
or More Times in the past 30
days

Local Daily
Newspaper(s)
{Daily+Sunday)
10.1

New York Times
{Sunday)
14.1

New York Times

(Daily)
9.9

Local Daily
Newspaper(s)

New York Times
(Daily+Sunday}
12.0

Direct Mail

Advertising

(excluding
USA Today (Daily) Catalogs) Magazi
10.8 7.8 74

(Daily
95

nes

Wall Street Journal New York Times
(Daity)
59 87

Books

13.8 Local Daily Local Daily

Newspaper(s) Newspaper(s)

(Daily+Sunday) {Daily
BS 8.0

New York Times
(Daily+Sunday)

Direct Mail
Advertising
New York Times {excluding
(Sunday) USA Today (Daily) Magazines Catalogs)
12.9 101 7.4

m who Used PANERA BREAD One or More Times in the past 30 days m USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or o!def Avg.

Total persans:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) [ Daily+Sunday)
Local Daily Newspaper(s) Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

% Time spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad- m
Supported Print Media: Adults 18 or oldum

Local Daily

Newsp.

USA Today (Daily)
New York Times
(Sunday)
14.1

New York Times (Daily)
9.3

Local Daily
Newspaper(s)
(Daity
9.5

Local Daily
Newspaper(s)
(Sunday) Wall Street Journal (Daily) | Magazines
14.0 9.9 74

Direct Mail

Advertising

(excluding

Catalogs)
7.8

Local Daily
New York Times Newspaper(s)
(Daily) (Daily+Sunday)
New York Times &1 g
(Sunday)
12.9

USA Today (Daily)
10.1

Local Daily
Newspaper(s)
(Daily Magazines
8.0 7.9

Local Daily
Newspaper(s) Direct Mail Advertising (excluding
(Sunday) Wall Street Journal (Daily) Catalogs)
119 9.9 7.4

USA Today (Daily)
Magazines who Used PANERA BREAD One usa
or More Times in the past 30
0.0%
nooks e 00 deys 0.0%
# who Used PANERA BREAD One or More Times in the past 30 days muUsA

USA USA Projection

Scarborough R1 2026: Jan25-Mar26

Qual Intab 2,320
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Quick service restaurants used past 30 days: Panera Bread
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. 329,290 or 43.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.6 minutes every day
representing 31.7% of all time spent daily with All forms of Print Me

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

B | o
_M'_"'""

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily+Sunday)
New York Times (Sunday)
New York Times (Daily)

Wall Street Journal (Daily)

Magal'"es ‘who Used PANERA BREAD One CHI
Catalogs m. iiﬁ n:MmETwn;:::llepaﬂ 30

USA Today (Daily)

O T

= who Used PANERA BREAD One or More Times in the past 30 days mCHI

SEEEES

¥

m

New York Times
(Sunday)
20.1

New York Times.
{Daily+Sunday)
16.7

Local Daily Newspaper(s)
(Sunday)
16.4

New York Times (Daily)
13.4

Local Daily
Newspaper(s)
(Daily+Sunday)
116

USA Today {Daily)
10.5

Magazines
10.0

Local Daily
Newspaper(s)
(Daity
105

Direct Mail
Advertising
{excluding
Catalogs)..

New York Times
(Sunday)
14.0

Local Daily
Newspaper(s) (Sunday)
1.8

Hew York Times
{Daily+Sunday)
1.6

USA Today {Daily)
105

Local Daily
Newspaper(s)
(Daily+Sunday)
84

Direct Mail
Advertising
(excluding
Catalogs)
7.7 75

Local Daily
Newspaper(s)
(Daily

New York Times
(Daily)
9.1

Magatines
8.0

Catalog

5

= who Used PANERA BREAD One or More Times in the past 30 days

m CHI

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg

persons:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

Wk YorkcTimes (3:ncay) Avg. Hours+Minutes/day with Ad-
New York Times (Daily)
Wall Street Joual (Daily)
Magazines

Catalogs

who Used PANERA BREAD One
or More Times in the past 30

USA Today (Daily)
Books

mCHI

= who Used PANERA BREAD One or More Times in the past 30 days
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 479
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older
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New York Times.
(Sunday)
201

Local Daily Newspaper(s) (Sunday)
164

Local Daily
Newspaper(s)
(Daily+Sunday)
116

Local Daily
Hewspaper(s) (Daily
10.5

USA Today (Daily)

10.5

Magazines
10.0

New York Times (Daily)
134

Wall Street
Journal (Daily)

Catalogs)
7.8

New York Times
(Sunday)
140

Local Daily
Mewspaper(s)
(Sunday)
118

‘New York Times (Daily)
9.1

Local Daily Newspaperis)

(Daily+Sunday)
8.4

USA Today (Daily)
105

Magazines
8.0

Local Daily

Newspaper(s) (Daily
7.7

Wall Street
Journal (Daily)
9.6

Catalogs)
75

= who Used PANERA BREAD One or More Times in the past 30 days

Quick service restaurants used past 30 days: Panera Bread
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155,607 or 27.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 28.2% of all time spent daily with All forms of Print Med

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persans:

L rimrsirm.‘

Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday) 19.6%

Books

New York Times (Daily)

“ Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older

New York Times (Daily+5unday)

New York Times (Sunday)
Wall Street Journal (Daily)
USA Today (Daily)

All Local Weekly Newspapers

who Used PANERA BREAD One
Magazines or More Times in the past 30
days
Catalogs

New York Times {Sunday)

1.7

USA Today (Dally)
13

Wall Street Journal

1.2

New York Times.
(Daily+Sunday)
10.4

Local Daily
Newspaper(s) (Daily
9.0

New York Times
{Daily}
2.0

Local Daily
Newspaper(s)
(Daily+Sunday)

9.1

Direct Mail
Advertising

{excluding
Catalogs)
76

Magazines
6.4

New York Times
(Daily+Sunday)
105

New York Times
(Sunday)

USA Today (Daily)
123 10.1

New York Times.
(Daily)

Magazines
7.4 73

Local Daily
Newspaper(s)
(DaitysSunday)
8.7

[
Newspaper(s)
(Daity

8.7 83

Direct Mail

Advertising
(excluding
Catalogs)

Catalogs
3.7

= WDC

= who Used PANERA BREAD One or More Times in the past 30 days

= who Used PANERA BREAD One or More Times in the past 30 days

mWDC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Totol persans: % Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) {Daily
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)
! Avg. Hours+Minutes/day with Ad-

Wall Street Journal (Daily) Supported Print Media: Adults 18 or older|
USA Today (Daily)
All Local Weekly Newspapers

Magazines

who Used PANERA BREAD One
or More Times in the past 30

Catalogs

Books

2.7%
05 s

Local Daily
Newspaper(s)
(Sunday)
12.2

New York Times
(Sunday)
17

USA Today (Daily)
11.3

Wall Street Journal
(Daity)
1.2

Local Daily Newspaperis)
(Daily
9.0

New York Times [Daily)

Catalogs)
7.6

Magazines
6.4

New York Times
(Daity+Sunday)
105

New York Times
(Sunday)
123

USA Today (Daily)
10.1

Local Daily
Newspaper(s)
(Sunday)
12.0

Wall Street Journal (Daily]
10.0

Local Daily
Newspaper(s)
{Daity+Sunday)
87

New York Times
(Daity)
87

Local Daily
Newspaper(s) {Daily
83

{excludin
[
Caralogs)
73

Magazines

= who Used PANERA BREAD One or More Times in the past 30 days
wDc DMA Searborough R1 2026: Mar25-Mar26 Qual intab 688
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- 65,850 or 30.3% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every day
representing 31.4% of all time spent daily with All forms of Print Med

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

Books

New York Times (Sunday)

New York Times (Daily)

Wall street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Total persans:

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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#who Used PANERA BREAD One or More Times in the past 30 days
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7

Local Daily
Newspaper(s)
(Daily+Sunday)
105

Local Daily

USA Today (Daily) Newspaper(s) (Daily
116 10.4

Direct Mail
Advertising
{excluding
New York Times Catalogs)
(Daily+Sunday) 15
10.0

Magazines
6.1
New Yaork Times
{Sunday) Catalogs
105 . 35

Local Daily
Newspaper(s)
(Daity+Sunday)

85

Local Daily
Newspaper(s)
(Daily
7.9

New York Times
5 (Daily)
New York Times 8.2
(Daily+Sunday)
105

Catalog
Direct Mait P

Advertising 3.4

(excluding

Catalogs)
7.6

New York Times.
(Sunday)

USA Today (Daily)
128 29 AL

Magazines
7.5

® who Used PANERA BREAD One or More Times in the past 30 days

HSEA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

SEA DMA

Total persons:
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® who Used PANERA BREAD One or More Times in the past 30 days W SEA
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% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Wall Street Journal {Daily)
1.1 Local Daily
Newspaper(s)
{Daity
104

Local Daily
Newspaper(s)
{Sunday)
14.0

New York Times (Sunday)
0.5

(excluding Catalogs)
75

New York
USA Today (Daily) Times (Daily) | Magazines
116 10. 9.6 6.1

New York Times
(Daily+Sunday)
105

Wall Street
USA Today (Daily) Journal (Daily)
New York Times. 9.9 9.2
{Sunday)
12.8

Local Daity
Newspaper(s) (Daily
7.9

Local Daity
Newspaper(s)
(Sunday)

Magazine
{excluding Catalogs) s
12.0 82 7.6 75

Direct Mail Advertising
New York Times (Daily)
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)
Catalogs

New York Times (Sunday)

USA Today (Daily)

Magazines
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3.3% msmllepaﬂ 30

6.4%
2.0%
# who Used PANERA BREAD One or More Times in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

. 40,834 or 25.8% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 15.4 minutes every day
representing 27.1% of all time spent daily with All forms of Print Med

Wall Street Journal {Daily)
35.8

New York Times (Daily)

USA Today (Daily)
28.4

Local Daily
Newspaper(s) (Daily

New York Times
{Daily+Sunday)
22.7

Local Daily
Newspaper(s)
{Daity+Sunday)
154

New York Times
(Sunday)
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Direct
Mail
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{excludi

New York Times {Sunday)

USA Today (Daily)
123

New York Times
(Daily)
10.3

Local Daily

Newspaper(s)
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9.5

New York Times.
(Daily+Sunday)
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Local Daily
Newspaper(s)
(Daily
9.1

Direct Mail

Wall Street
Journal (Daity)
123

Catalogs
3.6

All Local...
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= PHX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
lLocal Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

wall street Journal (Daily)

New York Times (Daily+Sunday)
Catalogs

New York Times (Sunday)

USA Today (Daily)

Magazines

Books

PHX DMA
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119

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

M

PHX

Wall Street Journal [Daily)
35.8

New York Times (Daily)
302

USA Today [Daily)
8.4

Local Daily

Newspaper(s) [Sunday)
19.2

Local Daily
Newspaper(s) (Daily
16.6

New York Times
{Daily+Sunday)

New York
Times
(Sunday)
153

Lum» Daily
spaper(s)
|muv Sunday)
154

(excluding
Catalogs)...

Magazines
8.2

New York Times
(Sunday)
144

Local Daily
Mewspaper(s)
(Sunday)
131

New York Times
(Daily+Sunday)

Wall Street Journal
{Daity)

Loca

(Daily-

123

I Daily

unday)

9.5

Local Daily
Newspaper(s) (Daily
9.1

New York Times
(Daity)

10.3

Magazines
20

Direct Mail

Advertising

{excluding

Catalogs)
7.4
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“Advertising Actions"

P18+ who Used PANERA BREAD One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 107,409,961 39.3%

Websites

97,287,216 35.6%

Direct Mail 79,811,340 29.2%

Broadcast, Cable, & Sat TV eé',ns.éeo

Local Broadcast TV  wivier e B
Video Streaming Services
Cable TV Networks gehybuens e
Local AM/FM Radio
Podcasts 337. 21"6 12.3%
Newspapers g . L USA

29,

Audio Streaming Services 29,182 413 =

m P18+ who Used PANERA BREAD One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 2320 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =
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BREAD

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Video Streaming Services

Cable TV Networks

"Advertising Actions"

P18+ who Used PANERA BREAD One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

2,886,830 37.8%

34.9%

2,668,500

| 2,441,602

1,738,476 22.7%

| 1,226,799

| 1,321,230 17.3%

1,065,802 13.9%

Local AM/FM Radio

| 1,267,446

Audio Streaming Services
Podcasts
Billboards

Newspapers

908,549

804,166 10.5%

| 783.047 10.2%

833.372 10.9%
m P18+ who Used PANERA BREAD One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CHICAGO DMA Scarborough R12026: Feb25-Feb26 QualIntab: 479 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e a . al for Anything «
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Podcasts

Local Broadcast TV
Billboards

Newspapers

Cable TV Networks

Audio Streaming Services

"Advertising Actions"

P18+ who Used PANERA BREAD One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

2,592,628 44.9%
2,258,481 39.1%

1,681,179 : 29.1%

1,518,699 26.3%

1,046,974 18.1%

13.4%

785,765 ) 13.6%
752,729 ' 13.0%

60

00

719,147 12.4%

Local AM/FM Radio

845,393 14.6%

WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  Qual Intab: 68

m P18+ who Used PANERA BREAD One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
8 Share of Everything

.
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Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Podcasts

Billboards

Local Broadcast TV

"Advertising Actions"”

P18+ who Used PANERA BREAD One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,675,024

1,854,909 40.5%

1,205,007

954,594

698,070
355,859

454,555 9.9%

Local AM/FM Radio

569,867

Newspapers
Cable TV Networks

Audio Streaming Services

SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 203

448.9.(58 9.8%
,825 SEATTLE-TACOMA
495,379 10.8%

432,989 9.5%
m P18+ who Used PANERA BREAD One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Share of Everything

.
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Social Media

Websites
Podcasts
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Used PANERA BREAD One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,739,588 36.1%
1,702,091 35.3%

632,034 13.1%

1,386,269 28.8%

1,082,604 22.5%

Audio Streaming Services

752,971 15.6%

Local Broadcast TV
Newspapers

Local AM/FM Radio

Cable TV Networks

Video Streaming Services

Billboards

539,630 11.2%

: PHOENIX
605,172 12.6%

450,393 9.3%
® P18+ who Used PANERA BREAD One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

|
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